Public messaging to prevent suicide

Measure Name Public messaging to prevent suicide

Definition Messages to prevent suicide in the rail environment.
Tags
Incident Type Suicide only
Location Both station and right-of-way
Intervention Strategy Education: outreach and messaging
Measure Group Public communication
Description

This measure aims to address suicidal ideation by raising awareness and encouraging individuals to seek
help for themselves or others. Public messaging often includes a helpline number to call and/or text,
website information, and a supportive message of hope. Various types of media to convey this
information include:

e Posters and digital billboards

e TV, radio, or podcasts

e  Web sites and social media platforms
e Newspapers, brochures

Public messaging campaigns to prevent suicide may also involve partnering with suicide prevention
groups at the local, state, or national level, including: 988 Suicide & Crisis Lifeline; Substance Abuse and
Mental Health Services Administration (SAMHSA); Suicide Prevention Resource Center (SPRC). Many of
these groups provide free online resources. Numerous rail carriers in the United States have
implemented public messaging to prevent suicide in collaboration with these groups [1]. In some cases,
rail carriers have also partnered with local organizations, such as rotary clubs, that provided funding for
the signage installed by the rail carrier [1]. Another consideration is to use Hope Poles, which use
motion-activated lights, powered by solar panels, to illuminate helpline signage to trespassers. Placing
Hope Poles along the right-of-way can offer suicide prevention care information to the individuals that
trespassed onto the right-of-way [2].

Additional search terms: media, messages, signage, signs

Advantages

e The cost associated with this type of collaboration will depend on the types of media used for
the messaging (e.g., posters or training).

e Messaging may reach a large segment of the public because it can be implemented along the
right-of-way, at stations, and outside of the rail environment.

e Suicidal individuals, or those who may become suicidal, are put in touch with the help they
need. This potentially reduces the number of individuals who may seek out the rail system as a
means in the future.
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One study showed that suicide prevention messaging can increase help-seeking behaviors for
oneself and others, including increased calls to the promoted helpline. [3]

Increased visibility of suicide prevention groups and services may lead to increased interest from
volunteers.

Collaboration with suicide prevention groups may help to strengthen public perceptions of the
railroad as a community leader in suicide prevention, and to change ambivalent or negative
attitudes about rail suicide prevention [4].

Drawbacks

This type of messaging addresses only suicide, not trespass.

Signage may require periodic maintenance.

Notable Practices

Focus messaging on seeking help, supporting those in need, and suicide prevention generally,
and avoid directly addressing rail as a specific method [5].

If partnering with a local, state, or national organization, consider using common messaging in
the rail environment that is also used elsewhere (e.g., on billboards or other public postings).

Decide whether the campaign will target a specific vulnerable population (e.g., through data
analysis), and tailor the campaign to the intended audience.

The types of media used, and messaging should consider the ethnicities, languages, and ability
status represented in the local population.

A documented communication strategy regarding partnerships and activities can help keep all
relevant parties informed, including rail staff [4].

Consider placing messaging in high-traffic locations or where suicide attempts have occurred in
the past.

Consider collaborating with suicide prevention groups to assess how the messaging affects the
use of suicide prevention services. This can be helpful in evaluating the potential effectiveness
of this measure when combined with tracking the frequency of rail suicide incidents.

When considering installing Hope Poles, agencies should think about the maintenance and
placement of these poles and to insure the correct corresponding suicide prevention care
information to get help. As available services and associated contact information change,
signage needs to be updated to reflect current information [2].
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Additional Resources

Rail Safety and Standards Board. (2013). Improving suicide prevention methods on the rail network in
Great Britain Annual Report 2013. London, England: Rail Safety and Standards Board.

Document Excerpt: This report is the final report on the initial evaluation of the Network Rail/Samaritans
Tackling Suicide on the Railways Programme. The report consists of 1 main report summarising the overall
findings from 8 different evaluation activities, which are reported in depth in 5 annexes to the main
report. [See pp. 47-50]

988 Media Resources

Description: SAMHSA website that provides 988 messaging resources, including a toolkit, best practices
and other materials.

Related Measures

e Collaboration with suicide prevention groups

e Identify funding opportunities

e Incident cost estimation

e Passenger engagement to identify customers at risk
e Physical barriers at bridges

e Public messaging to prevent trespassing

e Safety patrols to deter suicide and trespassing
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